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New strength for the New Year 
MD Speak

Dear Colleagues,

Few years act as the hinges to history, they are pivots, so eventful that they become the de�ning point. The year 2020 will be 
remembered for long as the year which witnessed unprecedented societal crisis impacting every aspect of life for many 
individuals - a difficult, challenging and a unique year in many ways.

As I re�ect on TSLP for 2020 – one sense which prevails on everything is the feeling of PRIDE. In this year of unprecedented crisis, 
we stood united by a common culture of taking care of our people, discipline, �exibility & cooperation that has helped us to 
overcome some of the most uncertain times.

I am humbled to acknowledge that we, as a team, have evolved and organised ourselves well to face adversities with mettle and 
con�dence, as is evident from the much-improved performance across locations / functions. Your unstinted endeavor, sheer 
dedication, enthusiasm and the will to win spirit has helped TSLP to turnaround and 
become pro�table even in the most trying times.

MY SINCERE THANKS TO EACH ONE OF YOU FOR THE SAME.

Going forward, we need to adapt and embrace to new ways of working 
– work from home/remote has become a new norm; adopting digital 
is no longer an option; agility with stability - the balance we need to 
pursue. More importantly, we need to collaborate and be quick 
footed in this change while continue in our journey of excellence in 
areas of safety, customer centricity and operational efficiency.

In conclusion, it is important to recalibrate ourselves for the 
changing times and to move forward together as a more cohesive 
and effective team.

Once again, thanking you all for standing tall and being 
committed in 2020.

Let us welcome 2021 together with positivity and 
optimism. I would like to wish each one of you and 
your family a safe, healthy and a fun �lled new 
year!!

Warm regards, 

Ashish Anupam
Managing Director

The



The
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Crowning Glories
Despite all odds during 2020, the company could still register some stellar all-round performance 
which makes us proud of being a part of this winning team. 

Enhanced depth & breadth in 
the market-place with 44 

NPDs, 12 new customers and 
approvals from leading OEMs

Continued focus on operational 
excellence & new trials resulted in 

~ Rs 1200/T drop in crude steel 
cost w.r.t Q4 FY’20

100% raw material movement 
through Rail with nil demurrage; 

~40% growth in revenue from 
by products & scrap

Zero operational disruption by 
restricting COVID-19 spread in 

plant through successful 
deployment of POD concept

Uni�ed organization building 
through new organization 

structure, common policies and 
deepened employee connect

Seeding actions on Policy 
Management viz. Apex BO&S, 

Long Term Planning, Technology 
Roadmap, ERM roll out, etc.

Concerted focus on operation 
control through Policies, SOPs, 
mainstreaming Sustainability, 

Customer Satisfaction, etc.

Initiation of digital journey with roll 
out of digital projects and 
strengthening the existing 

infrastructure

Caring for community during 
the tough COVID times and 

beyond – touching over 15000 
lives in 3 locations

Fastest restoration of crude steel 
capacity@100% level by Jun’20 -

amongst peers & TSL group

Quick ramp up of Steel Exports -
15X growth in Q1 FY’21 amid 

weak domestic market

Change in DRI business model 
to reduce variability; 1st ever 
DRI export through sea route



Strengthening Position as supplier of 
Special Steel in Auto Segment
Key Highlights (In �rst 3 Quarters)

1. Increased Sales in Two-Wheeler 
Segment by business volume 
from customer’s further supplying 
to Hero Moto Corp, Bajaj & TVS for 
applications such as – Front Axle 
Bolt, Gear, Gear Sleeves.

2. Successfully cleared Maruti Suzuki 
Audit, received clearance for trials 
based on the approvals over last 
FY’20 Audit. We (TSLP) scored 7.2 out 
of 10 in process & systems (Green) 
and 6.4 in area of technology/ 
Automation.

3. New Approvals in CV segment, from 
global leading brands – Volvo and 
Scania (VW Group). This further 
strengthening our market leadership 
position.

Some of our Proud Customers

Rolling out safety for employees
Tata's commitment to employee 
wellbeing  is globally acknowledged. 
TSLP's approach to safety therefore 
re�ects its resolve to create a safe & 
healthy workplace. 

Several notable activities were conducted 
during the previous months, some of which 
include Safety audits by TSL Safety Experts, 
Felt Leadership Training, Fatality Risk 
Control Programme, Interlock Management 
Systems, Mass Communication programs & 
Site Severity Audit. 

The existing safety systems were 
strengthened, with reinforcement of 

SOPs, Weekly Safety Reviews, deployment of 
10 safety standards, Infrastructure Integrity 
Standard & contractor management system, 
rollout of e-work permit system & elimination 
of man-machine interface, Wellness@ 
Workplace program and COVID-19 Protocol.
A vigorous campaign was launched during 
September for a period of 3 months 
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(Sept-Dec) and is in continuation. The 
campaign included development of Field 
Implementation Guide, gap assessment 
by Cross Functional Team, formulation of 
action plan, revision of HIRA & SOPs, 
training to company & contractor 
employees on revised HIRA & SOP, JCC by 
senior leaders & management review.

Two Wheelers Passenger Vehicles Commercial Vehicles

How can we prevent Heavy Vehicle & 
Mobile Equipment Incidents?
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Renewing an allegiance to 
Total Productive Maintenance in Gamharia
TSLP has embarked on the journey of 
reimplementing TPM at its shop �oor. Total 
Productive Maintenance, or TPM, is not a 
new concept for TSLP. We have had a 
glorious history receiving the coveted TPM 
Excellence award in 2001. Although, due to 
various reasons, there was a break in the 
implementation, we all are well aware of 
the bene�ts that TPM implementation 
brings with it.

Mr Ashish Anupam, MD TSLP, launched the 
thTPM on 15  December through virtual 

platform. Apart from a huge number of 
employees, others who participated and 
shared their views on this occasion were
Mr B K Dinda President Tata kamgar union 
TSLP, Mrs Jaya Singh Panda chief TQM TSL, Mr 
D Mazumdar Sr. GM Steel Opr & Maint.  Also 
present during the occasion were Dr. T 
Bhaskar GM QA, QC, TG, TQM, NPD, 

Mr Sanjay Sharma, Sr. Manager TQM, 
Mr Ajay Das Operator WRM & Mr AK Dey 
operator SMS.

The implementation of JishuHozen (JH) pillar 
of TPM will help in eliminating forced 
deteriorations and increase equipment life. 
It will also make the workplaces 
moreorganised, clean and safe. Overall, TPM 
deployment is believed to inculcate a culture 
of improvementin TSLP.

As is well known, '5S' concept is the base 
of TPM, and  is the bedrock on which any 
improvement initiative can �ourish. It 
was implemented earlier in Gamharia 
Plant and its traces can still be seen at 
several places in the plant. The company 
intends to deploy it uniformly across all 
plants and shop �oors and accomplish 
the bene�ts viz. clean and safer shop 
�oors, enhanced productivity, lesser 
breakdown, etc.

The company has already launched MASS 
(’Manthan ab shop�oor se’ - a copyright 
process of Tata Steel) initiatives to 
implement ‘5S’ in an accelerated manner in 
allthe shop �oorswhich will focus initially on 
1S i.e. sorting or removal of unnecessary 
items. Subsequently more waves will be 
undertaken to address other areas of 5S like 
-  systematising, cleaning etc.

A system driven, process oriented industrial 
facility like ours offers ample potential for 
constant optimization of industrial processes, 
and generating value through waste 
utilization being one of them. 

The Industrial By-products Management 
Division (IBMD) undertook a novel approach 
in this direction by orchestrating a highly 
productive and mass appealing initiative to 
capture lazy capital in the organization. The 
initiative, coined 20 by 20 League, was 
backed by the Samadhan app, and in no time 
after its official launch, became successful in 
creating a buzz in the organization. 

The initiative, powered by a highly 
motivated, management backed team, 
mobilized the workforce into identifying, 
scrutinizing and registering lazy capital 
requests through the digital platform. By the 
end of the campaign, 2500 MT of lazy items 
were identi�ed with an estimated value of Rs 
4 Cr. The total number of requests generated 
through Samadhan app was 1400. 

Our Managing Director, Mr Ashish Anupam, 
appreciated the program & its successful out 
come. He emphasized that cross functional 
initiatives have signi�cant impact through 
adequate motivation and team building 
exercises. He congratulated team SMS for 

securing the top position in the league, while 
also complimenting Mr Pramod Kr Singh, 
Brecco plant for securing top position at 
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company level. Mr Abhijit Avinash Nanoti, 
Sr. GM (SC, Procurement & IBMD) expressed 
his delight on the success of 20 by 20 League. 
He appreciated that all wings of the 
organization spanning various locations have 
enthusiastically participated in the program 
and logged lazy capital through Samadhan. 
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20/20 League – A Success Story



TSLP takes pride in its large workforce, 
spanning diverse locations. To directly 
connect to its employees, the Company 
launched a monthly dialogue of MD with 
all the employees. Keeping all social 
distancing norms and technological 
challenges in context, it took a 
collaborative effort between Corp Comm, 
IT, HR and  Administration teams to 
facilitate this dialogue, which has been 
named “MD Connect”. 

The online event utilizes the WebEx 
platform to establish a dialogue between 
management and the workforce. The event 
is conducted in the �rst week of every 

thmonth, preferably on the 5 . The entire 
workforce connects through various modes 

MD Connect
which include laptops, 
smartphones, voice only 
phones and specially 
arranged public viewing 
stations. An integral 
part of the event, the 
Q&A session is 
conducted live, with 
employees raising 
their queries 
directly to the MD 
through live phone 
lines. Each query is 
individually responded 
to either by the 
Managing Director himself 
or a panel of senior 
executives. 

Ever since its launch in October, MD 
Connect has become one of the most 
eagerly awaited internal corporate 
events at TSLP, which re�ects in its 
feedback outcome, an impressive 4.22 
on a scale of 5.

Long Connect
Technological advancements have 
brought in profound changes in the 
manufacturing segment, and the steel 
industry is no exception. 

TSLP has always appreciated and 
embraced digital tools & systems for 
further re�nement of its operations. In 
this direction, the company recently 
launched its cloud based intranet 
portal, Long Connect. 

The multi-platform, responsive website 
employs latest web technology and serves 
as a fully secure, one stop solution for 
business information for internal purposes. 

Prominent features of the intranet include 
business pro�le, products & services, 
performance updates, wall of 
appreciation, latest updates and circulars, 
activity calendar, group activities and a 
prominent section on employee self-
service applications. 

The intranet homepage also features a site 
rating app to capture user feedback. Long 

Connect has been conceived, designed & 
deployed by an in-house team comprising IT 
& Corporate Communications, taking into 
account the latest web trends as well as 
Tata Brand guidelines. 
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The Tata Group places high regards to moral 
values and ethical work culture. Taking 
pride in the Group’s heritage, TSLP’s core 
business foundations are grounded on 
those values. The Company has established 
various policies and frameworks to shape 
work practices, interactions, behaviour and 

Grounded in Ethical Strength

transparency in dealings with all its 
stakeholders. In order to nurture these 
values, regular awareness sessions 
targeting employees and other 
stakeholders were organised during the 
course of the year, keeping ethical 
guidelines at the forefront of all activities.

TSLP celebrated Ethics Month in 
July 2020. The management staff along 
with the Worker’s Union conducted 
various activities promoting ethical 
work culture.  In the virtual inaugural 
session, the Managing Director 
requested all the employees to join him 
in renewing the Ethics pledge, resolving 
to protect the moral �bre of the 
organisation. Activities conducted 
during the month included targeted 
communications from management 
team, training sessions, ethics quiz, 
short movie making competition etc. 
In view of COVID-19 regulations, all 
events were conducted with strict 
adherence to social distancing and 
safety guidelines, in which all events 
were organised on virtual platforms.

Implementation of POSH 
(Prevention Of Sexual Harassment) 
at workplace
TSLP has always promoted diversity in its 
workforce,  where women form a notable 
section of employees signi�cantly 
contributing in the Company’s journey of 
excellence. To guarantee all women 
employees  the  right to an equal and safe 
workplace, a strict gender-neutral policy on 
Prevention Of Sexual Harassment (POSH), 
for timely and fair redressal of concerns 
against occurrence of any undesirable 
incident is followed. 

What de�nes sexual harassment? 
Sexual harassment implies subjecting an 
individual to an unwelcoming sexually 
determined behaviour (directly or by 
implication), by any one of these conditions: 
• By physical contact and advances 
•   A demand or request for sexual favours 
•   Making sexually coloured remarks 
•   Showing pornography
•   Any other unwelcoming physical, verbal 

or non-verbal conduct of sexual nature 
•   Presence or occurrence of circumstance 

of implied or explicit promise of 
 – Preferential treatment in employment; or 
 – Threat of detrimental treatment in 

employment; or 
 – Threat about present or future 

employment; or 
 – Interference with work or creating an 

intimidating or offensive or hostile work 
environment; or

 – Humiliating treatment likely to affect the 
employee’s health or safety

How to raise a complaint?
Complaint should be made by the aggrieved 
person in writing (6 copies of complaint + 
supporting documents), addressed to the 
Internal Committee (IC) members within a 
period of 3 months of the incident or last of 
the incident(s). 

POSH at workplace
Various measures for raising awareness on 
POSH as Workplace Policy have been taken 
at TSLP across all locations. Public display of 
the provisions including penal consequences, 
capacity building program for IC members, 
weekly awareness noti�cations, 
departmental communication during 
meetings, POSH training for all 
employees, including contract workforce 
are some of many initiatives undertaken 
during last quarter.
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• CLMS implemented
• Launch of Social security scheme
• RTPCR Test Conducted in Factory premises, Gamharia – 260
• Rapid Antigen Test Conducted in Factory Premises, Mines – 545
• MOU signed between TSLP, Mines & Tata Steel Hospital, Noamundi
• Contract Labour Management System Implemented at Ghamariya
• Rapid Antigen Test Conducted in Factory Premises, Gamharia – 6254
• Campus Recruitment Drive 2020 in engineering & management college.
• Constitution of joint committees of Management and employee’s representatives at Steel Business.
• Managed seamlessly Pandemic situation in the factory premise, implemented Covid protocols, positive patients

th• Skip Level Meeting – Program kickoff – 16  June’20: 07 batch of 16 -18 young Officers virtually on Teams with MD completed till date.
• Bonus Agreement: Signed with Tata Kamgar Union, Ghamariya and Tata Steel Long Products Workers Union, Joda on new formula for 

three years
• For the �rst time, employee wellness survey launched at TSLP. Survey �ndings will be used for bringing out improvements in employee 

wellness and engagement.

Bolstering con�dence amid COVID crisis
Key Highlights 

Launch of Social Security Schemes
1. Contributory Family Bene�t (CFB) 

Scheme - To provide prompt and 
immediate monetary assistance to the 
families of the employees of the Tata 
Steel Long Products (TSLP), who are 
members of the scheme and who pass 
away on account of any cause 
whatsoever during the period of their 
service with TSLP. And also immediate 
monetary assistance to be offered to an 
employee who is a member of the 
scheme and who is  permanently 
disabled, on account of any cause 
whatsoever during the period of his/her 
service with TSLP.

2. Family Support Scheme - To take care 
of the bereaved family, maintain the 
standards of living in the event of  the 

death of an employee due to accident 
leading to I.O.W / I.O.D or death during 
treatment at hospital   while on duty 
and provide a feeling of assurance to 
the employee that, despite the 
unfortunate loss, the Company will 
support his/her family.

3. Family Bene�t Scheme - To provide 
monetary bene�ts in lieu of 
employment to the family members 
of an employee who Passes away  in 
service arising out of Extension of 
IOD/IOW ex-gratia and  to provide a 
feeling of assurance to the employee 
that even in his/her absence due to 
aforementioned unfortunate 
happening, the Company will support 
his/her family

Bonus Agreement with Tata Kaamgar Union 
New Joinings

1) Amit Ameria 
(Dy. Div. Head ) – Procurement 

2) Lipu Sahoo 
(Senior Manager) – Finance & 
Accounting

3) Nelson Chacko 
(Manager) – Corporate HRM

4) Dr. Mahesh Kolekar 
Doctor (Joda) 

Rapid Antigen Test Wellness Survey at Worker’s Canteen

Series of HR policies 
launched – 

Study Leave, Sabbatical, Recruitment, 
Employee Family Bene�t among others

 PROGRESSION
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Talent Pool Selection Process 
& Engagements

Initiatives 

1) Campus drive for MTs & GETs done for the 
1st time in TSLP. 

 - IIM Ranchi, IIM Raipur, XIMB, NIT JSR, NIT 
RKL, BIT Mesra, BIT Sindri, IIESTS Shibpur.

2) Campus branding in engineering and 
management colleges.

3) Employee wellness survey successfully 
completed for the 1st time in TSLP.

Learning & Development

towards creating awareness on POSH. The 
employees were briefed on Sexual 
Harassment by the committee members 
and they were told how to react under 
the circumstance. The program was 
conducted virtually, involving 100% of 
the employees.

8) Positive Isolation: Positive Isolation for 
Electrical Personnel has been started 

thfrom 14  October 20. In this program 
safety tips were taught to the employees 
while handling electrical equipments in 
isolated manner. 90%  Training has been 
identi�ed for 507 participants till date.

9) MD Connect: Interaction of young 
officers with MD, virtual meetings 
organised; a platform of skip level 
meeting for hearing the voice of 
young officers started for the �rst time 
at TSLP.

10) Crane Operator Training :  Crane 
th Operator Training started from 27

October 2020. Safety rules to be followed 
while operating the crane were explained 
to the employees. 66% of the 
participants, out of 192, have been 
trained till date.

11) Safety Training for Heavy Vehicle 
Drivers: Safety Training for Heavy Vehicle 

th Drivers started  from 5 October 2020.  
This session covered the safety rules 
while operating Heavy Vehicles by the  
drivers. 99% of the Participants have been 
trained against 284  identi�ed till date.

12) Industrial Hazards: A new initiative was 
taken by TSLP Joda to integrate 
environmental norms and help 
participants acquire knowledge to 
understand the issue of climate change, 
which began with training sessions on 
Hazardous Waste Management Rules for 
officers. This has been extended to 5 
sessions covering around 70 officers over 
MS Teams.

GET Recruitment

1) Performance Management system: 
STRIDE –An online platform developed 
in-house. 100% goal setting in the 
module attempted by all officers for �rst 
time in Gamharia. Mid - year appraisal 
process started in the month of October 
and completed at all locations.

2)  Managerial Effectiveness Program: 
launched for 109 officers for the �rst time 
in TSLP. The program is speci�cally 
developed for grooming young talent.

3) Training Coverage: In the Training 
Programs, total 71% employees have been 
covered.  Technical, Ethics, POSH, Safety 
and other topics have been covered. The 
feedback received was very satisfactory.

4) Special Training Program for Riggers: 
In order to improve their pro�ciency, this 

thTraining Program was initiated from 17  
June 2020. Procedure for lifting and 
carrying heavy objects has been covered 
in a very methodical manner. 90% of the  
Riggers have been trained out of a total 
113  identi�ed.

5) Awareness Program on Ethics: Ethical 
based training has been launched for 
the employees of TSLP. The Tata Code of 
conduct to be followed at the workplace 
was explained to the employees. The 
program was appreciated by the 
employees. 

6) Stress Management: During the 
COVID-19 pandemic, a Training Program 
on “Stress Management” was organized by 
Brahmakumaries on 4  September 2020. th

The program dealt with various actions to 
be taken by the employees in times of 
stress. The program received a good 
response and 100 employees attended. 

7) Training Program on POSH: An 
awareness program was launched 

th4  November 2020 for TSLP employees by 
“Brahmakuaris”. The program was highly 
effective as it dealt with “How to Develop 
a Positive Attitude” at the time of 
stress. More than 230 employees 
attended the sessions.

3) Awareness Session on Bio-Diversity: A 
Session on Bio-diversity and its 
importance was organized on 

th13  November 2020. The program dealt 
with the environmental aspects of the 

planting of various species. Over 247 
employees attended.

1) Vertigo Test : This has been organized 
that the Training Institute from 16  

November 2020 for  people who 
generally work at heights. In this test, 
the general health condition and 
blood pressure of the candidate are 
examined before and after the test. 
Based on the test report �tness was 
certi�ed. 142 employees have been 
trained   this month.

2) Positive Thinking: A training session on 
Positive Thinking was organized on 



Forward for a cause

across the group. It not only has a huge 
following among Company employees 
but also has many volunteers across  a 
myriad of programs.

TSLP this year joined the 14th edition of 
Tata Volunteering Week celebration– 
‘Work from Heart’ that started from 

th5  September and continued till 
th7  October. The Company witnessed 

active participation from the apex group, 
officers and associates along with their 
family members. In the wake of 
COVID-19, focus on volunteerism was 

primarily centred around online 
sessions.  Some of the online & offline 
programs conducted by volunteers 
included online classes for poor children, 
spending time with a group of destitute 
children, helping a group of villagers 
with livelihood solutions, creating 
awareness on health and sanitation, 

youth engagement, sustainable 
livelihood and many more.

This was one of the most involved 
volunteering event achieved by the 
Company, in which TSLP was declared 
the best organisation under the 
Small Category of Companies. Besides, 
one of the volunteers, Ms Anju Mittal, 
was acknowledged as one of the top �ve 

Employee Volunteerism has always been 
at the core of Tata Group’s operating 
principles. With every passing year,  it 
has  grown stronger and better in 
popularity and reach.  Tata Engage, 
the volunteering arm of the 
Tata Sustainability Group (TSG) has been 
facilitating Tata employees, their families 
and Tata retirees to volunteer time, 
effort and skills towards social causes. 
The Tata Volunteering Week (TVW), 
a one month long �agship programme 
by Tata Engage is organised twice a year 

volunteering champions across the 
group.  In general, the Company stood 

th7  in rank amongst all participating 
Tata Group of Companies.  A total of 
241 volunteers made the Company 
proud with 1306 hours of volunteering 
which included touching 10,271 lives 
through 442 programs.   
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Community before self
Ever since its inception, TSLP has relentlessly worked for the development of communities and instilled a marked transformation in its 
surrounding villages, with an objective to bring about a distinct social equity.  Some of the notable programs & activities undertaken during the 
past few months include care & concern for the COVID-19 sufferers, establishment of some migrant workers, start remedial classes for village 
students, scholarship to few meritorious students, admission of some youths in Jagannathpur ITI, construction of toilets & bathrooms, organise 
government subsidies on livelihood through several schemes and a few more. We have pleasure in sharing some of the notable activities carried 
out recently, in & around the 3 plant locations – Gamharia, Vijay II Mines and Joda.

Scholarship:  To provide �nancial 
assistance for higher education to 
meritorious but economically backward 
students, with particular emphasis to the 
candidates from Affirmative Action 
Community, the company has been 
providing monetary scholarship to the 
students from its focus areas. Recently, 
11 such students were handed over the 
scholarship cheques who appreciated 
company’s efforts in furthering their career 
aspiration.  Mr Mukesh Agarwal, 
Chief People Officer, handed over the 
cheques to the short listed students. 
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Mr.Mukesh Agarwal, CPO,alongwith the recipients of scholarship and CSR Team

TSLP Gurukul: A group of 16 caring & 
dedicated employee volunteers came 
forward on the call of CSR department to 
impart free tuitions to students located in & 
around Gamharia plant.  These classes are 
organised mostly on virtual platform and 
cover sessions on Mathematics, Science and 
English.  The endeavor has been 
appreciated by the management and the 
parents of the 51 children alike, as numbers 
of interested  children have been steadily 
growing, and also their regular attendance 
and active participation in the sessions.  

thMs.Guriya Kumari (4  from left), a volunteer officer, with a group of students

Cataract Camps: 2 camps were recently organised by the 
Gamharia CSR team for the bene�t of patients from the nearby 
villages.  M/s Purnima Netralaya, an eminent Eye Care Centre in 
Jamshedpur partnered in this campaign and conducted free 
operations of the poor patients. A total of 200 patients turned out 
for the camps, of which 63 were diagnosed with cataract, and 
underwent the operations successfully.  All post-operative care will 
be extended by Purnima Netralaya and spectacles will be 
distributed to the patients. 

In Joda too, the CSR team participated in a camp organised by 
Bhumika Hospital, Keonjhar in which 9 patients successfully 
underwent operations.  This campaign has already been 
continuing in Joda for the past 2 years, as this division has taken 
a target to make its entire focus area a cataract free zone.  

Job oriented tailoring training 
course:  From the vicinage of 
Vijay-II, 6 girls were facilitated to 
undergo a 45 day industrial tailoring 
training camp. Upon completion of 
the course, 4 of them have already 
been recruited by the training 
agency, while the remaining 
2 would soon follow the others. 
Encouraged the success of these 
girls, many other girls have evinced 
their interest to undergo these 
courses which will also be facilitated 
by the Vijay-II CSR team.  



Crusade against Corona

To reduce the impact of COVID-19 spread in 
& around its locations, the company took 
various precautionary steps, both for the 
employees and the surrounding community.  
For ensuring safety of employees, initiatives 
taken by the company to enforce social 
distancing included allowing work from 
home for all support & service personnel, 

sufficient provisions for sanitisers, regular 
messages on various Dos & Don'ts, daily 
COVID bulletin, free tests of employees, free 
commutation to & from the plant, policies for 
facilitation of the patients & suspects,  
compliance to the Arogya Setu App, system 
to collect the travel history of employees 
through self-declaration the list is longer. 

True to its value of being a responsible 
corporate citizen, the company also 
exhibited a similar care & concern for the 
people residing in close proximity of its 
various locations.  Employees too came out 
in large numbers to join hands with the 
CSR team to extend support to the less 
privileged. The coverage and initiatives to 
serve the poor & needy in Gamharia, Vijay II, 
Joda and Brinda Sisai were as below : 

· Approx.15,000 lives were touched through 
distribution of meals and rations, masks & 
sanitizers/soaps, dry food packets, 
settlement of migrant workers and petty 
shopkeepers, etc.

· Around 300 quintals of dry ration was 
distributed among the destitute families

· Collaborated with Govt. authorities, Health 
Centres, Police, SHGs, etc. in augmenting 
help & care.  

Company's efforts came up for appreciation 
by various government authorities, NGOs 
and Panchayat members at large, who also 
participated in company's endeavor in 
providing succor to the needy.  

Page 11 January 2021 Vol. - I , Issue 01 | | 

The

The Gamharia unit recently celebrated Energy Conservation Week 
th thduring 7  to 14  December to raise mass awareness towards 

conserving energy while promoting usage of energy efficient and 
eco-friendly technologies.  A host of activities was organized at 
various areas within the plant. Several interesting events like 
e-Poster making competition, Energy Quiz competition, 
Idea competition, Reach out interactive sessions and virtual 
awareness sessions were conducted during the week, resulting in 
a good number of employee participation. Token prizes were 
announced to appreciate the enthusiastic participants

As a reminder of our resolve on consistent quality of product 
& services, the month of November is observed as Quality 
Month at TSLP every year. Our Managing Director 

thinaugurated the Quality month on 5  November. All present 
took the Quality Pledge and reaffirmed their commitment to 
make TSLP the most preferred supplier of value-added long 
product. Several events were conducted during the month, at 
all locations, to mark the month-long celebration which 
included Quality Quiz, Slogan & Poster competitions, e-shop 
�oor connect, various awareness sessions, Q-Talk featuring 
Customer & Vendor Speak, among others. 

Energy 
Conservation Week

Quality Month 
Celebrated
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Employee corner

ASHISH SINGH-COP

DEEPAK KUMAR SHARMA-COKE OVEN

PULKESH-DRI

SHUBHANKAR

Smile. It enhances your face value 
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